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Mazzocchio #3
The architecture of the ordinary: The marketplaces of Bucharest

The marketplace is that milieu of the contemporary city where such a prosaic
functional routine as buying groceries can induce a direct and profound interaction
between body and its environment: smell, taste, imagery, sound, scale. This complex
landscape is the visible face of an economic exchange characterized by social and
cultural interaction.

The life we lead is urban. Our way of understanding and discovering the world

goes through the complex apparatus of the contemporary city environment linked

to certain ideologies. To understand this phenomenon, Academia has provided the
tradition of visionary schemes for the generic city accompanied by manifestoes, with
an implicit or explicit social agenda. History becomes the accumulation of relevant
stories and discourses of how the urban environment should be envisaged; utopia is
such a moment of fantasy.

Another alternative to understand and develop the city could be to grasp it as a series
of related fragments. In order to be relevant, the fragment has to have conceptual
stability, while opening up towards its otherness. Through this feint archeology' , we
believe that is possible to better calibrate the way we understand the urban milieu.
Such a relevant fragment to examine Bucharest’s urban structure is the marketplace.
It has a long tradition, going from the old fairs and the at-first-informal maidan
where people gathered and exchanged goods, habits, feelings, values or ideas. This
type of informal places was a practical way to foster the community’s relationships.
As Dana Harhoiu reveals in hers’ innovative study? , they have acted as physical

and mental centers of neighborhoods, mundane pendant to the Axis Mundi of the
Church.

Then, throughout the pre-war modernity, these exchange-places have been formal-
ized as marketplaces, metabolizing the distant heritage of the Persian bazaar. The
complete re-imagination of the city, with rational orderly axes® cutting through the
medieval urban fabric, invented a new type of infrastructure for the sanitation of the
commercial act. Frameworks like Hala Traian, Matache, Amzei or Obor Hall estab-
lished instead or nearby the old maidan grounds, covering the entire historic city at a
foot distance length.

In this way, living in a neighborhood in Bucharest also meant having a precise week-
ly ritual of walking to the marketplace, where a city person meets peasants coming
from the countryside to sell fresh agricultural products: tomatoes, cucumbers, salads,
melons, apples, prunes, eggs, milk, cream and so on. Personal relationships devel-
oped.

The present society tends to replace the authentic with the warranty. The product

is being judged rather by its quantitative measured attributes, such as price, expiry
date, etc. Only if these glacial numbers correspond, quality is being evaluated. The
small urban-scale of the marketplace is being replaced by the large-industrial-scale
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scale of the supermarket, empowered by the automobile infrastructures.

Bucharest still has such marketplaces, circularly spread around the city center. They
are still an important constituent part of the neighborhoods and of the urban structure
of the historic city. By expressing the inertia of society, they represent a resistance
and a healthy alternative to the generic consumerist ideology, the supermarket.
Mazzocchio’s 3rd issue brings into debate an archeological research into the partic-
ularities of the marketplaces of Bucharest: analysis of their urban situations, their
physical characteristics and of the architecture they inhabit, with a generous look
forward into how this type of infrastructural architecture could become noble — as
the outcome of a student project that took place in 2017 at UAUIM* .

La Piata este acel loc al orasului contemporan unde o rutind prozaica precum
cumparaturile pot oferi o puternica experientd senzoriald: mirosuri, gust, imagini,
sunete. Acest loc complex este fata vizibila a schimbului economic definit cu precizie
pe fondul unei interactiuni sociale si culturale.

Viata pe care o ducem este urbana. Modul nostrum de a descoperi si intelege lumea
trece inevitabil prin faptul ca locuim orasul contemporan care ne preexistd si suntem
formati de ideologiile legate de acesta. Pentru a intelege toate acestea, academia a
oferit traditia schemelor vizionare ale orasului generic, cu o miza sociald implicita
ori explicita. Istoria devine acumularea discursurilor despre cum orasul ar trebui
Inchipuit, utopia este un asemenea moment de fantezie.

O alternativa pentru a intelege si dezvolta orasul ar fi surprinderea sa ca o serie

de fragmente corelate. Pentru a fi relevante, fragmentul trebuie sa aiba stabilitate
conceptuald, deschizdndu-se in acelasi timp catre celelalte. Prin aceastd arheologie’
simulata , credem ca este posibil sa intelegem mai nuantat mediul urban.

Un astfel de fragmet relevant pentru a investiga structura urbana a Bucurestiului
este Piata Agroalimentara. Aceasta are o lunga traditie, pornind de la vechile tar-
guri si maidanele spontane, unde oamenii se adunau i schimbau bunuri, practici,
sentimente, valori sau idei. Acest tip de spatii neoranduite a fost un bun prilej de a
stimula relatiile comunitare. Asa cum ne arata Dana Harhoiu in studiul ei original®
acestea au functionat ca centre fizice si mentale ale cartierelor, corespondent profan
al Axis Mundi-ului parohial.

Mai apoi, in perioadele antebelice, aceste spatii ale schimbului au fost institution-
alizate prin metabolizarea mostenirii indepartate a bazarului persan. Reimaginarea
completa a orasului, cu axele rational-ordonatoare’ care au brazdat tesutul urban
medieval, a inventat un tip de infrastructura pentru salubrizarea comerului. Con-
structii precum Hala Traian, Matache, Amzei sau Hala Obor s-au instituit in locul
sau in apropierea vechilor bataturi ale maidanelor, acoperind intregul oras istoric
la o distanta de pas.

Asadar, a locui intr-un cartier bucurestean a insemnat §i existenta ritualului
saptamdnal de a merge la piata, unde ordsenii se intdlnesc cu taranii veniti de la
tara pentru a-si vinde produsele proaspete: rosii, castraveti, salate, pepeni, mere,
prune, oud, lapte, smantand si tot asa. Astfel, relatii personale au aparut.
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Societatea actuala tinde sa inlocuiasca autenticul cu garantia. Produsele sunt evalu-
ate mai degrabd prin prisma atributelor cantitativ-masurabile, cum ar fi pretul, data
de expirare etc. Numai daca aceste cifre reci se potrivesc, calitatea poate fi consid-
erata. Scara urbana a pietei (agroalimentare) este inlocuita de scara industriala a
supermarketului, augmentatd de infrastructurile pentru automobil.

Bucurestiul inca mai are piete, imprastiate de jur imprejurul centrului. Acestea inca
sunt un ingredient important al cartierelor si al structurii urbane a zonei istorice.
Afectate de inertia societatii, acestea reprezintd o contra-alternativa sandtoasa la
ideologia consumerista genericd, supermarketul.

Numarul 3 al revistei Mazzocchio aduce spre dezbatere o cercetare arheologica a
acestor particularitati ale pietelor bucurestene: o analiza a situatiilor lor urbane,

a caracteristicilor fizice §i a arhitecturii care le gazduieste, cu o privire generoasd
despre cum acest tip de arhitectura infrastructurald poate deveni nobila — rezultat al
proiectului studentesc care a avut loc la UAUIM in anul 2017° .

! As Michel Foucault points it, the notion of archeology can be used as an evaluation form that is not
entirely historic analysis, neither an epistemology, as a complete interpretation of the internal structure
of a specific domain (Michel Foucault interviewed by J.J. Brochier regarding L archeologie du savoir in
Magazine Littérarie:28, 1969, pp.23-25)

2 Dana Harhoiu — Bucuresti. Un oras intre Orient §i Occident / Bucarest, ville entre Orient et Occident —
Simetria, Bucharest 1997 (2001)

3 Nicolae Lascu — Bulevardele Bucurestene pana la Primul Razboi Mondial — Simetria, Bucharest 2011
* The 6 weeks project took place in autumn 2017, in the architectural studio led by professor E.B.Popescu,
Stefan Simion, Emil Burbea and Ilinca Radulescu, with our 3rd year students together with our critic
guests during the evaluations: Irina Melita, Doru Frolu, Christian Berros

3 ,,De ce «arheologie»? [...] Am folosit, mai intdi, acest cuvdnt intr-un mod intrucdtva orb, pentru a
desemna o forma de analiza care nu este propriu-zis o istorie (in sensul in care se povesteste, de pilda,
istoria inventiilor sau istoria ideilor), dar nici propriu-zis o epistemologie, adica o analiza interna a
structurii unei stiinte.” (Michel Foucault in convorbire cu J.J. Brochier, 1969 — traducere Bogdan Ghiu
in POSTFATA: ,, Cartea cea mai putin reusitd” a lui Michel Foucault? in Michel Foucault — Arheologia
cunoasgterii, Bucuregsti: Univers, 1999, pp.280-281)

® Dana Harhoiu — Bucuresti. Un oras intre Orient si Occident / Bucarest, ville entre Orient et Occident —
Bucuresti: Simetria, 1997 (2001)

7 Nicolae Lascu — Bulevardele Bucurestene pana la Primul Razboi Mondial — Bucuresti: Simetria, 2011
8 proiect de 6 saptamani, toamna lui 2017, in atelierul condus de profesor E.B.Popescu, Stefan Simion,
Emil Burbeasi llinca Radulescu, impreund cu invitatii Irina Melita, Doru Frolu i Christian Berros
pentru studentii anului 3.

Legend: 0. Union Square / 1. Obor Hall / 2. Gemeni Marketplace / 3. Traian Hall / 4. Vitan Marketplace /
5. Norilor Marketplace / 6. Flower Marketplace / 7. Cotroceni Marketplace /8. Matache Hall / 9. Amzei
Square

legenda : legenda: 0. Piata Unirii / 1. Piata Obor /2. Piata Gemeni / 3. Hala Traian / 4. Piata Vitan /
Piata Norilor / 6.Piata De Flori /7. Piata Cotroceni /8. Hala Matache / 9. Piata Amzei
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OBOR MARKET

The marketplace at Obor is one of the oldest in Bucharest. Formerly known as Mosilor fair, it
has continued to this day as the city’s largest outlet market, encompassing a broad variety of
products.

Its versatility is an important feature that has kept the place alive throughout the years. First
an animal fair, then a cereal market — Obor hosted carnivals and even public executions for
a while. The marketplace went along as an active part of the town by fulfilling the needs of
the inhabitants. At the same time, it has become a self-standing entity that wears an aura of
eternity: ”Oh!, Obor can’t possibly disappear!”

Space can be shaped, sometimes even defined by the presence of man. In this case, comfort is
not a priority: the sellers put up their stalls in all kinds of places (most of the time only tem-
porarily). The general store, the mall and other contemporary retail venues share their urban
influence with the marketplace, drawing the same benefits.

Our proposal is a well-defined path that guides the pedestrians and invigorates the area. The
bazaar is integrated through enlargement and reorganisation. At the same time, we optimised
the empty spaces between the sheds by adding foldable stalls, so that the place can function
according to the needs of the users.

PIATA OBOR

Piata Obor este una dintre cele mai vechi piete agroalimentare din Bucuresti. Fostul targ al
Mosilor a ramas pana in zilele noastre cea mai mare piata de desfacere a comertului en detail,
de orice natura, din intregul Bucuresti.

Versatilitatea sa poate fi considerata o calitate importanta, ce a mentinut-o in viata de-a lungul
anilor. Din targ de animale sau targ de cereale — o buna perioada de timp zona Oborului

fiind loc al desfasurarii atat de balciuri, cat si de executii publice — Piata Obor si-a continuat
existenta ficand parte din viata orasului, prin indeplinirea cerintelor publicului. In acelasi
timp, ea a devenit o entitate in sine, care in zilele noastre a capatat o aura de cternitate: “Cum
sa dispara Oborul!”,

Prezenta omului modeleaza spatiul, uneori chiar il conformeaza. In acest caz, confortul nu

este pus pe prima treapta - oamenii amenajandu-si “tarabele” in cele mai diverse locuri (de
cele mai multe ori acestea avand un caracter temporar). Magazinul universal, mall-ul si alti
participanti moderni ai comertului isi impart influenta cu piata, fiecare avand de céstigat.

Am propus un traseu prestabilit care directioneaza pietonii si revitalizeaza spatiul. Prin propu-
nerea noastra am oferit oportunitatea bazarului de a se re-integra - in acelasi timp optimizand

ansamblul de hale prin intermediul tarabelor flexibile propuse, astfel incét sa se obtina o zona
multifunctionala, cu o logistica usor de gestionat.

Collective: Andreea Alexandra Ilie , Irina Lungu, loana Ruxandra Popescu
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GEMENI MARKET

Our proposal aims to bring back the typical atmosphere of a marketplace, atmosphere which
has been forgotten at the Gemeni market, in the context of the arrival of the supermarkets and
due to the urbanistic changes that have occured here.

Our goal is to integrate the empty space that is now used as a car park and transform it into a
multiple use area, a place for fairs or events, thus creating a stronger connection between the
market and the street.

In our attempt to preserve the same interior atmosphere, our intervention is as humble as
possible: the ground floor is heightened in order to give the building a sort of dignity and we
established a hierarchy of the retail areas. In the two main volumes of the shed we arranged
the fresh produce stalls, assigning the spaces in the block at the back to the selling of other
products. The limited first floor extension is dedicated to the administrative offices and some
accomodation for the merchants.

A detail we considered important is the gable roofing system. The skylight and the glass
fagade ensure that the interior is conveniently lit. The central strip is glazed right above the
circulation, so that there’s no risk of over-heating and direct sunlight over the stalls.

PIATA GEMENI

Propunerea noastra a incercat sa readuca atmosfera specifica unei piefe bucurestene, atmosfera
usor uitata la piata Gemeni din cauza aparitiei supermarket-urilor si a schimbarilor urbanistice
ce au avut loc in zona.

Am dorit sd oferim pietei, dar mai ales oamenilor, spatiul din fata halei, actuala parcare,
vazandu-I ca pe un loc unde s-ar putea organiza targuri, evenimente, ce ar putea fi impanzit de
tarabe, ajutand astfel piafa sa aiba o legatura mai puternica cu strada.

In incercarea de a pastra aceeasi atmosfer in interiorul pietei, am ales si intervenim cat
mai putin: am inaltat parterul pentru a-1 oferi un gabarit demn de o piata bucuresteana si am
incercat sa ierarhizam zonele de vanzare. Astfel, am asezat in cele doud brate principale ale
piefei tarabele pentru produsele agroalimentare, iar in bara din spate vanzarea altor tipuri de
produse. Etajul partial este configurat ca un spatiu care gazduieste birourile administrative si
cateva celule de locuit pentru tarabagii.

Un detaliu important este sistemul de acoperire in doud ape vitrat pe zona centrala, care im-
preund cu fafada vitratd asigurd iluminarea corespunzatoare a interiorului, evitand supraincal-
zirea si lumina directa pe zona tarabelor- prin orientarea catre cele doua culoare de circulatie.

Collective: Alex Folea, Diana Ghervas, Laurentiu Botoaca
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TRAIAN MARKET

The Traian Hall came to be in 1896, designed by the italian arhitect Giulio Magni, becoming
the very heart of the area by its market function. In 2003 the marketplace has been relocated
in a newly built industrial shed just across the street from the old one. This new market hall
still serves the neighborhood today by continuesly being opened, regardless of the season.

It has a surface of 516 sq m ; it doesn’t expand besides for commercial purposes, like other
marketplaces. Inside it hosts 32 modular stalls, which along with 14 boxes that are located

on the longer sides of the hall; all these configure the insular interior space by creating 2
corridors. The 14 merchants serve on average 30 customers per day. Their offer includes fresh
groceries, household items, baked goods and fresh meat products. Today the historic Traian
Hall accommodates a store belonging to the Mega Image supermarket chain.

Our project searched to resolve the lack of connectivity between the focal points of the
neighborhood : the church, the current grocery market and the Traian Hall. We considered
necessary, as a minimal ordering spatial gesture, the unification on a visual level of the large
horizontal surface by a continuous and uniformly arranged pavement and joining the street
with the sidewalk at the same level.

HALA TRAIAN

Hala Traian apare in anul 1896, opera a arhitectului italian Giulio Magni, devenind un centru
puternic al zonei prin functiunea ei de piatd. In anul 2003 piata propriu-zisd este mutatd intr-o
noud constructie de tip industrial situata vizavi. Aceasta functioneaza la nivelul cartierului si
are un caracter permanent. Are o suprafata interioara de 516mp si este inchisa perimetral, fara
a se extinde in exterior cu scopul de a vinde. In interior, 32 de tarabe modulare, impreund cu
14 boxe dispuse pe laturile lungi ale halei organizeaza spatiul interior de tip insula si creeaza
doua culoare. 14 vanzatori deservesc in medie 30 de cumparatori pe zi §i pun la dispozitie
produse agroalimentare, de uz casnic, de panificatie si miceldrie. In acelasi timp monumentul
istoric al Halei Traian gazduieste un Mega Image.

Cautarea proiectului nostru a fost in directia solutionarii lipsei de conexiune intre centrele
focale identificate in cartier: Biserica, piata agroalimentara actuala si Hala Traian. Am con-

siderat necesara, ca un gest ordonator gi totusi minimal, unificarea la nivel vizual a suprafetei
orizontale printr-un pavaj continuu, uniform si aducerea la aceeagi cotd a strazii cu trotuarul.

Collective: Georgiana Budulan, Annamaria Lakatos, Alexandra Seregi
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NORILOR MARKET

Norilor Marketplace (literal translation ,,the marketplace of the clouds”) is a very representative example
of the youngest markets of Bucharest. After the inauguration of D.Cantermir Boulevard as an extension
of the N-S axis, the interest for Tineretului area has risen. So starting with 1974 the old buildings were
brought down to make way for the new Tineretului neighborhood. It came with all the necessary features
like schools, kindergartens and of course the marketplace, which became known as Norilor.

Today Norilor dominates the marketplace scene in the area. By being the only one, it is therefore intense-
ly frequented. The mercantile activity has extended along the main street, turning the apartment block’s
ground floors into shops, occasionally even supermarkets. The street is now an important commercial
strip that sustains and works along with the marketplace.

A closer look brought into view a neglected area bounded between the marketplace’s building and the
surrounding apartment blocks a space with less urban interest. It is a large enclosure used as a parking lot,
whilst in the middle reins the thermal power plant.

We intended to save this generic, and some might even say ill-fated space. We made a pretext out of the
marketplace’s enlargement tendencies towards this zone. Keeping the firm boxes of the market along with
the metallic grid, we extended it until meeting the thermal power plant - hoping for a bigger and more
flexible space for commerce. We proposed to bury the thermal plant’s equipment in an underground level
and decided to lose the top closure of the plant’s shell, leaving us with an open box ready to offer the sky
to the local community activities. At the main entrance, the massive element of the existing marketplace
hosts places like coffee shops and restaurants, which could use the fresh groceries from the marketplace.
The proposed pavement will cover the entire surface, being made out of tiles which organically come
together to form walking paths or distance themselves, leaving (sufficient) space for grass and trees.

PIATA NORILOR

Piata Norilor este un exemplu de piata bucuresteana specifica, dintre cele mai tinere. Dupa inaugurar-

ea bvd. D. Cantemir ca o extindere a axei nord-sud, interesul pentru zona Tineretului a crescut. Astfel
incepand cu 1974 tesutul vechi a fost demolat pentru a se construi cartierul Tineretului cu toate dotarile
necesare printre care §i aceasta piata.

Fiind singura piata din cartier este intens frecventata. Astfel caracterul comercial ajunge sa cuprinda

si parterul blocurilor din apropiere, facand din strada principala pe care se afla, o artera importanta de
comert pentru cartier. Acest fapt asigura functionarea pietei si in prezent, alaturi de micile magazine dar si
de supermarket.

La o privire mai atenta am observat o zona adiacenta pietel, mai putin frecventata. Piata “inchide” incinta
creata de blocuri. Acolo se formeaza un spatiu incert: spatele blocului care in prezent este folosit doar
pentru parcarea masinilor si in mijlocul caruia se gaseste cladirea centralei termice.

Am Intentionat sa salvam acest spatiu generic, damnat. Data fiind avansarea pietei, in evolutia ei , catre
interiorul incinter, am facut din asta un pretext. Am pastrat elementele componente punctuale ale pietei si
gridul metalic pe care I-am continuat pana la intalnirea cu centrala termica - marind astfel capacitatea in
zona tarabelor. In ceea ce priveste clidirea centralei, am ales ingroparea echipamentului si descoperirea
acestei cutii pentru a i folosita altfel de catre comunitate. La intrare, catre strada principala, elementul
masiv din piata si zona corespondenta acestuia le-am imaginat potrivite pentru activitati de consum si
prelucrare a alimentelor care se gasesc alaturi. Pentru pavaj am folosit pe toata suprafata incintei dale

de beton care se raresc pe alocuri pentru a crea spatii verzi sau se adund in anumite zone pentru a usura
circulatia.

In viitor intuim cd parterul blocurilor ce formeaza incinta va fi ocupat de spatii comerciale datoritd influ-
entel pozitive a interventiei sugerate, 1ar ceea ce era odata spate, va fi innobilat si deturnat catre un spatiu
public placut, adaptat unui cotidian al locuirii.

Collective: Anca Alexandra Iscru, Sabin Andrei Tenea, Bucur Mihai Cristiev
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THE FLOWERS’ MARKET

Marketplaces in nowadays Bucharest are strong preservers of tradition. These spaces nurture a
rich sense of community, all while engaging its participants in an extensive sensory
experience. Packed with colors and flavors, their richness is an open invitation for close social
exploration and dialogue, both with vendors and other people around.

Comparatively, the Supermarket could be perceived as an artificial and sterile variety of

the Marketplace. It provides a standardized framework that brings together many different
product categories all in one place, its fundamental asset being the diversity of supply. What
it gains in efficiency and speed, it lacks in offering an unaltered, authentic experience like
traditional markets do.

The Flower Market can be distinguished from other types of markets through its supply, i.e.
flowers and its indisputable aesthetic role, instead of the more functional aspect visible in
other Marketplaces of Bucharest.

Our proposal want to preserve the specificity of this market, its lively ambience, strong sense
of community and flower arrangement, whilst aiming to act in response to factual needs that
are not currently met. Offering a reinterpretation of those temporary & impromptu structures
from marketplaces everywhere, this new Flower Market enjoys a refined and more coherent
presence in the urban context. Given that there are different flowers and people as seasons
come and go, this dynamic and organic space is supposed to be active and full of life.

PIATA DE FLORI

Si pentru Bucurestiul zilelor noastre piafa reprezinta un spatiu de mentinere a traditiilor, un
spatiu ce intretine viu sentimentul de comunitate, oferind totodata o experienta senzoriala
completa. Piata inseamna culoare, arome, curiozitatea de a explora si o invitatie la dialog cu
vanzatorii si cu oamenii din jur.

Prin comparatie, supermarketul este o forma artificializata a pietei, un cadru standardizat ce
are ca principal avantaj diversitatea oferter, reunind intr-un singur loc mai multe categorii de
produse. Desi poate fi mai eficienta si mai rapida, activitatea de a cumpara de la supermarket
este totusi lipsita de experimentarea aparte a pietelor traditionale.

Piata de flori se distinge de celelalte tipuri de piete prin rolul sau estetic, in locul celui
predominant functional al pietelor obisnuite. Aceasta piafa nu este una agroalimentara, ci se
ocupd cu vanzarea de flori.

In propunerea noastra ne-am dorit sa pastram specificul acestei piete, atmosfera animat,
spiritul comunitatii si modul de dispunere al florilor, raspunzand totodata nevoilor pe care
structura actuala nu le satisface in prezent si oferind o reinterpretare a structurilor temporare/
improvizate, astfel incat noua piafa sa se bucure de o mai buna organizare si coerenta la nivel
urban. De asemenea, am {inut cont de caracterul sau dinamic, dat fiind ca florile se schimba
odata cu anotimpurile, 1ar piata, prin organicitatea sa, ramane un loc viu.

Collective: Monica Cirstea, [sabella Tania Maldaianu, Camelia Mihaela Tudor
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MATACHE MARKET

Over time, the inhabitants of Bucharest have been trying to perpetuate certain customs by
adapting them to the present. The old maidan grounds of the city have gradually become
marketplaces. This confirms the constant need of the community to permanently be in touch,
socialize and bargain. Therefore, the marketplaces aggregate cores for several neighborhoods
where the inhabitants can meet.

The Matache marketplace has evolved at the crossroads between Grivitei and Buzesti in the
second half of the 19th century, replacing an old maidan fair on the outskirts of the historic
town. The name of the marketplace comes from Matache the Butcher, the main merchant

of that time. Later, the Matache market hall was built and became a landmark for the whole
neighborhoods. In time, several other buildings that were added defined the marketplace as it
is today. In 2012, the main shed — an important historic monument— was illegally demolished
as part of the enlargement project of the Buzesti Avenue, which led to the marketplace to fall
apart.

To reunite the remaining fragments, we designed a grid of dendriform pillars that function as
an infrastructure for the void left by the demolition; they can host mobile containers that serve
for a variety of sellers and needs.

HALA MATACHE

De-a lungul timpului, in Bucuresti oamenii au incercat sa pastreze anumite traditii, adaptan-
du-le prezentului. Astfel, vechile maidane ale orasului incet-incet au devenit piete. Acest lucru
ne confirma necesitatea oamenilor dintotdeauna de a interactiona permanent, de a socializa,

si poate de a se tocmi. De aceea pietele constituie nuclee pentru numeroase cartiere si sunt
punctele de intalnire ale locuitorilor din zona.

Piata Matache s-a dezvoltat la intersectia Caii Grivitei cu Calea Buzesti in a doua jumatate
a secolului al XIX-lea, pe locul unui vechi maidan de la marginea orasului. Numele pietei
provine de la macelarul Matache, principalul comerciant din acea perioada. Ulterior s-a
construit Hala Matache, reper al intregii zone, careia i s-au alaturat si alte constructii care au
inchegat configuratia actuald. In 2012, hala principald — important monument istoric— a fost
demolata ilegal in cadrul operatiunii de largire a Caii Buzesti, fapt ce a dus la destramarea
intregii piete.

Pentru a integra fragmentele ramase propunem o retea de stalpi cu capitel evazat care sa
formeze o infrastructura necesara pentru spatiul ramas liber in urma demolarilor si sub care sa
se ageze containere adaptabile diferitilor comercianti, dupa nevoi.

Collective Alexandra Gologan-Calmuc, Ana Manolache, lrina Serbaniuc
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AMZEI MARKET

The only place in the Amzei marketplace that does not function is Amzei marketplace itself.
From the beginning, this area has been dedicated to trading — on the one hand, due to its evo-
lution on an old maidan in the proximity of the church, and, on the other, because it lay near
the main artery that crosses Bucharest from north to south (Podul Mogosoaiei, today Victoria
Avenue).

In their intention to modernize the marketplace, the two interventions (the modernist building
implanted in the center of the square from the 30s and the new shed with the underground
market area built in 2013) have managed to annihilate” the traditional marketplace and turn it
rather into a general store, which the sellers could not adapt to. Therefore, all the commercial
activity takes place today in the residual spaces nearby the road, the center remaining unused.

We believe that the attempt to organize excessively the way the marketplace works, by arti-
ficially defining a place of unprogrammed and spontaneous trade, was harmful. Architecture
should be a non-hierarchized background that allows the marketplace to function after its own
rules.

Our proposal aims to bring the circulations and the commercial activity to the street level
and rechannel them towards the center of the marketplace, so that it becomes once again

a crisscrossed permeable space. This way, the modernist building would lose its interior
partitions, opening itself to the surrounding plaza). To each side of the historical building we
designed two lightweight structures that push further the market into the street and turn the
interior courtyard into a public one. In the same spirit, the market area in the 2013 extension
is brought to the ground level through a curved slab that covers the underground courtyard
below, as well as through a glass slab over the central opening of the market hall. Here, as
well, the marketplace area is extended towards the core of the plaza by way of a lightweight
structure.

PIATA AMZEI

Singurul loc din piata Amzei care nu functioneaza este Piata Amzei. Din totdeauna, aceasta
zona a fost destinata negotului - pe de o parte, pentru ca s-a dezvoltat pe locul unui maidan in
proximitatea bisericii, iar, pe de alta parte, pentru cd se afla in apropierea drumului ce traversa
orasul nord-sud (Podul Mogosoaiei, in prezent Calea Victoriei).

In dorinta lor de modernizare a pietei, cele doud sistematizari (blocul modernist care ocupd
centrul pietei din anii 30 §i noua hala cu zona de piata de la subsol din 2013), au reusit sa
“omoare” piata traditionala si sa o transforme mai degraba intr-un centru comercial, situatie
la care vanzatorii nu s-au putut adapta. Astfel, piata se desfasoara astazi in spatiile libere de
langa strada, centrul ramanand inert.

Credem ca este nociva incercarea de a organiza excesiv functionarea pietei, prin definitie un
loc al comertului neprogramat si spontan. Arhitectura trebuie sa fie un cadru neierarhizat, care
sd permita pietei sa se desfasoare dupa propriile regull.

Interventia noastra incearca sa readuca atat circulatiile, cat §i activitatea comerciala in zona
centrald a pietei §i la nivelul strazii, astfel incat aceasta sa redevind un spatiu de traversare,
permeabil. Astfel, blocul modernist si-ar pierde compartimentarile interioare si s-ar deschide
catre exterior, constructiei istorice alaturandui-se de o parte si de cealaltd doua structuri de
acoperire usoard, care imping mai mult piafa catre stradd si fac din curtea interioard una
publica. In acelasi spirit, zona de piata din noua hala este adusa la nivelul strazii printr-o placa
curba ce acopera subsolul descoperit si o placa din sticld peste golul central din hala. Si aici,
piata ar fi extinsa catre miezul insulei printr-o structura usoara de acoperire.

Collective: Diana Valentina Bogdan, Laura Maria Covaci, Teodora Maria Cristache
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PHOTO SURVEY

by Dafina Jeaca

Is photography a shift between matter and memory? losif Kiraly
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Is photography a shift between matter and memory?

For its documentary nature, photography is generally credited with the capacity
(larger than other visual arts) to be an interface from wich we can approach some
past situations. That is why it is usually associated with time, memory and even with
death.

Many times, the viwer grant photography with largers powers than it holds, ignoring
the fact that it shows but the texture, the epidermis of reality; the deeper layers and
the relationships among the characters and visible elements inside the image are just
inferred (frequently in a wrong way). There are many cases in wich the same
photography has radically changed its meaning after some time or along with a
different context in which it was received or a different explanatory text.

For my part, through the images that I capture using the camera I try to envision the
mechanisms of memory, the way our brain makes connexions as well as the way

I remember or forget some situations, places or things. These panoramic images
(which are part of some series: Reconstructions, Synapses, The Act of Viewing and
so on), even they are realised through many snapshots (unspoiled photographic
fragments in any way), self combined or associated with others more or less related,
seldom can act as accurate marks of reality. They are rather a kind of docu-fictions.
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Iosif Kiraly

Fotografia, datorita caracterului sau documentar, este in general creditata cu ca-
pacitatea (mai mare decdt a celorlalte domenii ale vizualului) de a fi o interfata prin
care putem accesa anumite situatii din trecut. De aceea, este de obicei asociatd cu
timpul, memoria si uneori chiar cu moartea.

De multe ori, privitorii ii acorda fotografiei puteri mai mari decdt ea are, ignorand
faptul ca aceasta arata doar textura/epiderma realitatii; straturile mai profunde §i
relatiile dintre personajele si elementele vizibile in imagine fiind doar deduse
(adesea in mod eronat). Sunt nenumdrate cazuri in care aceeasi fotografie si-a
schimbat radical intelesul dupa trecerea timpului sau odata cu schimbarea contextu-
lui in care a fost receptata sau a textului care a insotit-o.

In ceea ce ma priveste, prin imaginile pe care le fac folosindu-ma de aparatul
fotografic, incerc sa vizualizez mecanismele memoriei, modul in care creierul face
conexiuni precum §i cum Imi amintesc sau uit anumite situatii, locuri si lucruri.
Aceste imagini panoramice (ce fac parte din diverse serii: Reconstructii, Sinapse,
Actul de a privi, etc.) desi sunt realizate din multe instantanee, (fragmente
fotografice nealterate in vreun fel), combinate intre ele sau associate cu altele mai
mult sau mai putin asemandtoare, rareori pot constituie repere precise ale realitatii.
Ele sunt mai degraba un fel de docufictiuni.
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POLEMIC

Will the Marketplace survive? Marius Chivu

Can the Supermarket generate tradition? Christian Beros
Does the Marketplace belong to another age? Stefan Vianu

Is the Supermarket distopic? Luigi Pintacuda

Has the Marketplace been reduced to a brand? Irina Melita

Is the Marketplace just an infrastructure? Matthew Skjonsberg

Who’d benefit from the survival of the Marketplace? Ilinca Macarie
Is the (super)market (post)modern? Emil Burbea

57



Will the marketplace survive?
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Marius Chivu

It’s hard to imagine religion without the marketplaces in the time of Jesus or art
without the marketplaces seen by Brueghel or Dickens. It is equally difficult to
visualize tourism today in the Middle East or in South America without these mar-
ketplaces. Without having studied the anthropology of this cultural topos, it seems
to me obvious that the marketplace has been the negotiating point of human histo-
ry, both literally and figuratively. As I do not believe in the end of history, I do not
believe in the death of the marketplace.

E greu sa-ti imaginezi religia fara pietele de pe vremea lui Isus sau arta fara pietele
vazute de Brueghel sau Dickens. La fel de greu e sa vizualizezi turismul de azi in
Orientul Mijlociu sau in America de Sud fara piete. Fara sa fi studiat antropologia
acestui topos cultural, mi se pare evident ca piaa a fost punctul de negociere, la
propiu si la figurat, al istoriei omenirii. Cum nu cred in sfirsitul istoriei, nu cred nici
in sfirsitul pietelor.
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Can the supermarket generate tradition?




Christian Beros

We could question the role of the supermarket in replacing the open city market
“traditional” value', as it is the richness of the face to face trading act®. If we con-
sider city markets not only as place for distribution of goods, and purchasing, but a
spatial and temporal social manifestation, a weekly gathering event, and probably a
highly significant place for a local community, then, I believe the contemporary role
of the supermarket in the city, doesn’t not recreate the richness of the social trading
relations of a market and its potential of creating community.

The main variables which might differentiate the supermarket, from a city market,
(and therefore the “tradition” attached to the trading act), are in the spatial and social
codes:

Spatially, city markets are embedded in the local urban fabric, either shaping or
being shaped by the urban fabric, and so benefit from multiple movement flows
derived from city patterns. Therefore the richness of the city grid adds on a complex
relation of movement and stationary activities which derives in different ways of so-
cialising and interchanging in the same space. The spatial relations in an open mar-
ket are usually more complex than in a supermarket, the multiple sellers, competing
in the same space, determine a spatial pattern of points of direct transaction between
buyer and seller, but also creates pockets of gathering, encounter, and different
speeds and levels of unplanned social relations.

In social terms the complexity in a supermarket is restricted to the buyer/purchasing
relation, and the act of transaction requires very little social interaction. The act itself
is directed to the purchase of goods according to the layout determined by a single
seller, and probably the only social relation act is at the moment of passing by the
cashier, and paying. On the contrary, one of the main exquisite details of a traditional
market is actually the theatrical experience of bargain for prices, as well as the sense
of exploration, which adds to the cognitive experience. Markets would also act as
spaces for social manifestation, as temporary events, which allow the community to
see as well as to be seen. Becoming an act of social representation.

Nowadays the actual shopping environment has become more and more de-spa-
tialised; online shopping, fast delivery systems, and the future of VR spaces, are
changing the physical structures of retail. However, this competition could be
considered beneficial. In this sense, the role of the physical purchase needs to be
balanced with the social role of face to face interaction, which indeed creates the
tradition (which you cannot find in supermarkets).
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In other words for the traditional value to prevail, the social value of space might
need to be maintained and enhanced according to time.

Ne putem intreba asupra rolului pe care il are supermarket-ul in inlocuirea valorilor
“traditionale™, precum bogatia comertului fatd in fata. Dacd ar fi sd consideram
pietele comerciale nu numai ca locuri de distrubutie a bunurilor sau a achizitionarii
acestora, ci §i ca manifestari spatiale sau socio-temporale, evenimente saptamanale
de intalnire si probabil locuri importante pentru comunitatea locala, atunci cred ca
rolul contemporan al supermarket-ului in oras nu poate suplini bogatia relatiilor de
schimb din piata si potentialul lor comunitar.

Principalele variabile care ar diferentia supermarket-ul de o piata de oras (si implicit
de “traditia” aferenta actului commercial) tin de coduri spatiale sau sociale:

Din punct de vedere spatial, pietele sunt imbricate tesutului urban local, fie modi-
ficandu-I, fie supunandu-i-se acestuia si implicit beneficiind de multiplele fluxuri de
migscare derivate din tiparele orasului. Astfel ca bogatia grid-ului urban contribuie la
relatiile complexe dintre activitatile statice sau mobile care deriva intr-o multitudine
de moduri de interactiune si socializare in acelasi spatiu. Relatiile spatiale dintr-o
piata necontrolata sunt de obicei mai complexe decat cele dintr-un supermarket,

cu o multitudine de vanzatori in acelasi spatiu, determinand o structura spatiala de
puncte pasibile de o tranzactionare directa intre cumparator §i vanzator, dar si cu
alveole pentru adunare, intalnire, cu diferite viteze si niveluri ale interactiunii sociale
neplanificate.

In sens social, complexitatea dintr-un supermarket este restrictionati la relatia
cumparatorului cu achizitia de produse, actul tranzactiondrii necesitand o foarte
mica interactiune sociald. Actiunea propriu-zisa este orientata catre achizitia de
bunuri conform amplasarii acestora de catre un singur vanzator. Probabil ca singura
relationare sociala este momentul platii la casa, chiar daca si aceasta poate fi uneori
evitat. Din contra, unul dintre cele mai intime detalii ale piefei traditionale este de
fapt experienta teatrala a negocierii prefului, precum si simful explorarii care aug-
menteazd experienta cognitivd Pietele pot actiona si ca spatii pentru manifestarea
sociala, precum evenimentele temporare, care permit membrilor comunitatii & vada
s1 sd fie vazuti, devenind un act al reprezentarii sociale.

In zilele noastre mediul propriu-zis al shopping-ului a devenit din ce in ce mai
de-spatializat; shopping online, sisteme de livrare rapida si viitorul Realitatii Virtuale
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modifica structura fizica a comertului. Cu toate acestea, acest fel de competitie poate
1i considerata avantajoasa. Astfel, rolul cumparaturilor propriu-zise trebuie cumpanit
Impreund cu rolul social al interactiunii fata in fata, capabile sa creeze traditia (si pe
care nu o regasesti la supermarket). In alte cuvinte, pentru ca valorile traditionale si
ubziste, valorile sociale ale spatiului ar trebuie sa fie mentinute si inbunatatite in
acord cu epoca.

"What tradition is: ,,a belief, principle, or way of acting that people in a particular society or group have
continued to follow for a long time, or all of these beliefs, etc. in a particular society or group.” (Cam-
bridge Dictionary, https://dictionary.cambridge.org/)

Trading is one of the most primitive of all social interfaces. Here it is argued that it is also spatial in three
main respects: in terms of distributions of goods, in terms of the network properties of space that distrib-
ute shoppers, and in terms of the cognitive aspects of space that allow people to coordinate their search
for goods. (“The complexity of the elementary interface: shopping space. Alan Penn. University College
London, UK., http://spacesyntax.tudelft.nl/media/Long%20papers%201/alan%20penn.pdf)

3Cognition is “the mental action or process of acquiring knowledge and understanding through thought,
experience, and the senses” It encompasses processes such as knowledge, attention, memory and working
memory, judgment and evaluation, reasoning and “computation”, problem solving and decision making,
comprehension and production of language. (Oxford Dictionary, https://www.oxforddictionaries.com)
ICe e tradifia: ,,o0 credinta, principiu sau mod de a actiona intr-o anumitd societate sau grup care au
dainuit pentru o mare perioada de timp...” (Cambridge Dictionary, https://dictionary.cambridge.org/ )
’Tradifia este una dintre cele mai primitive intefete sociale. Aici argumentam ca aceasta este spatiald prin
prisma a trei componente: in termeni de distributie a bunurilor, privitor ta reteua de proprietati spatiale
care aranjeazd vanzdtorii §i in termeni de aspecte cognitive ale spatiului care permit oamenilor sd-gi
coordoneze cautarea de bunuri “The complexity of the elementary interface: shopping space. Alan Penn.
University College London, UK. (http://spacesyntax.tudelfi.nl/media/Long%20papers%201/alan%20penn.
pdf)

3Cognitia este ,, actiunea sau procesul mental de a aduna cunostinte si de a infelege prin intermediul
ratiunii, al experientei si al simturilor”. Aceasta presupune procese precum gdandirea, atenfia, memoria §i
antrenarea acesteia, judecata §i evaluarea, ratiunea i ,,computarea”, rezolvarea de probleme si luarea
de decizii, intelegerea si folosirea limbajului. (Oxford Dictionary, https.://www.oxforddictionaries.com )
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Does the marketplace belong to other times?

Piata Unirii




Stefan Vianu

The market place represents more than a way of practicing the exchange of goods
that dates back to ancient times; it also represents a particular way of being together
with the others, of establishing a transient connection. The charm of this connec-
tion consists in the quick exchange of a few words and a few glances between the
buyer and the seller. This exchange may sometimes go beyond the simple game of
questions and answers: the basic communication becomes a dialog that is simple

as much as it is spontanecous. These exchanges of goods and words, along with the
general bustle, constitute the atmosphere of the marketplace, which we perceive
(unconsciously) as an invitation. But who invites us? Or what invites us? When we
linger on the marketplace, we have a sense of an ancient time calling, from within
ourselves and from the surrounding, as if a fragment of those times would descend
to the present, to the marketplace, and would animate the place creating a specific
atmosphere that embraces us and pervades our body without us realizing it: a unique
experience. The past offers itself to the senses and to our whole body, on the sole
condition that we linger in the marketplace and not just cross it. The buyer thus
becomes, in a very subtle way, the-one-that-wanders, a wanderer, the wanderer that
the XIXth century poetry sings about. As he leaves behind the turmoil of the city, he
discovers, in the atmosphere of the marketplace, a certain something that does not
belong to the contemporary life. Not a ”beyond” of the quotidian, but, in a cvasi-po-
etic manner, a different quotidian. The writers and the travelers used to describe the
public piazzas as the place where the distinction between the actor and the spectator
has vanished, the people being the most charming form of spectacle” for each other.
Part of this phenomenon is still present in the contemporary marketplace. And as
hunters of hidden — yet visible — treasure of the past, we must learn to discover it.
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Piata inseamna nu numai un tip de comert a carui origine se situeaza in cele mai
vechi timpuri, dar si un anumit mod de a fi cu ceilalti, de a stabili un tip de relatie
efemer3d, al carei farmec este cel al schimbului rapid de cuvinte si de priviri intre
cumparator si vanzator. Acest schimb merge uneori dincolo de simplul joc al
intrebarii si raspunsului: comunicarea elementard se transformad intr-un dialog,

pe cat de simplu pe atat de spontan. Aceste schimburi, de bunuri si de cuvinte, la

un loc cu forfota generala, formeaza atmosfera pietii, pe care o identificaim uneori
(inconstient) cu o chemare. Dar cine sau ce ne cheama? Atunci cand poposim in
piata, simtim vag chemarea unor vremuri apuse — in noi si mai ales in jurul nostru.
Ca si cum un fragment din acele vremuri ar coborf in prezent, in piata, ar anima-o
creand atmosfera specifica ce ne invaluie, ne patrunde fara ca noi sa realizam acest
lucru: triire unicd, in care trecutul se ofera simturilor §i1 trupului insusi, in masura in
care trupul acceptd sa poposeasca in piata, si nu numai s-o traverseze. Cumparatorul
devine in mod aproape insensibil cel-care-se-plimba, un “hoinar”, hoinarul despre
care ne vorbesc unii poeti ai secolului 19. Renuntand la ritmul trepidant al vietii de
zi cu zi, el descopera in atmostera pietii acel “ceva” ce nu apartine cu totul lumii de
azi. Nu un “dincolo” de cotidian, ci, intr-o maniera cvasi-poetica, un alt cotidian.
Scriitori si calatori de altidata percepeau pietele publice ca locuri in care sepa-

ratia dintre actor §i spectator era inlaturata, oamenii fiind unii pentru altii cel mai
incantator spectacol. O urma a acestui fenomen a ramas in piata de azi: totul e sa
stim, ca buni vanatori de comori ascunse (si totusi vizibile) ale trecutului, s-o desco-
perim.
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Is the supermarket distopic?

STRANGE ATTRACTORS MAP OF HYPOTHESIZED SCENARIO
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Luigi Pintacuda

When I started to approach Bucharest almost 10 years ago I was overpowered from
the city: a European capital tried to find its own way after a chaotic period.

But could I be sure this chaotic period was ended? Perhaps chaos is a peculiar fea-
ture of every cultures crossroads.

For me the very first move was to explore the whole city, without preconception and
without any attempt to find a general rule could drive this city through its present to
the future. I’ve been finding a lot of different fragments, every one of those useful to
describe different aspects of the city. An unfinished city for which big scale project
have always been a fail.

After years of study I understood the solution was to find small scale strategies to
valorize every fragment and aspect of the city. But at the same time I needed a fil
rouge useful to link all these fragments. Something was moving underground; in that
chaotic situation a new city hierarchy was growing: which was the engine of this
new order?

As every European capital, Bucharest attracts big company head quarters, interna-
tional brands and money. Even if the city hasn’t a clear strategy all these big
companies have got one: they can’t fail in settling inside the urban tissue.

Initially Bucharest could seem the attractor for these new developments, but more
and more you go trough its clear how this Supermarket (fed by money) is the main
attractor for the city development: roles are clearly inverted.

This phenomenon is equivalent to what in Mathematic is called “Strange attractor”:
something can influence the evolution of a dynamic system without intersects it,
when the attractor is not defined and ordered it’s called strange attractor.

Drawing the map with all these new settlements and match it with the city develop-
ment it’s clear how creation of new flows and re-qualification of certain areas over
others are its most evident effects. Areas on the borders and abandoned industrial
sites become new centres from which the city might restart.

This strange attractor is a city link between the main Romanian infrastructures and
part of the Pan-European Corridor IV. It doesn’t affect the centre of the city, which is
currently more congested and bad connected with infrastructures.
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The main problem is this process can’t build an organic city: only private areas are
developed and their new configuration doesn’t affect public spaces, neither their
neighborhoods. It risks creating a new layer on a city made of different layers never
finished and detached each other.

The free market dream with its money flow becomes a golden jail where city feel
itself free even if it’s not. Driving this massive development is hard and it should not
be stopped but understood. The role of govern, politicians, designer and researchers
will be to understanding how conceive in-between spaces to design an organic city
in which every part will be developed in the right way and don’t loose the richness
of a so complex city.

In the perspective of Pan-European Corridor VII/Danube we can suppose how it will
influence more and more Bucharest. This massive development could be a flywheel
for those parts of the city in which hardly new investment will made.

So what we can state is: yes, Supermarket is distopic. But we need to understand
how this distopic process could drive a positive, utopic and organic development of
the whole Bucharest.

Cand am inceput sa studiez Bucurestiul, acum mai bine de 10 ani, am fost coplesit
de orag: o capitala europeana care incerca sa isi gaseasca locul in urma unei perioade
haotice. Oare puteam fi sigur daca aceasta perioada se incheiase? Poate ca haosul
este o stranie caracteristica pentru orice intersecfie dintre culturi.

Primul lucru pe care [-am facut a fost sa explorez intregul oras, fara preconceptii si
fara vreo tentativa de a gasi o regula generala care ar putea ordona acest oras dinspre
prezent catre viitor. Am gasit o sumedenie de fragmente diferite, fiecare util spre a
descrie diferite aspecte ale orasului. Un oras vesnic neterminat, pentru care marile
proiecte au fost un esec. Dupa cativa ani de studiu am infeles ca solutia ar fi putut fi
gdsirea unor strategii de scard mica care s valorizeze energia fragmentelor si
aspectul orasului. Cu toate acestea, aveam nevoie de un fir rosu capabil sa lege

toate aceste fragmente. Exista ceva imperceptibil, in aceasta situatie haotica o noua
ierarhie (imi) apdrea: care sa i fost motorul acestei noi ordini?

Ca orice capitala europeana, Bucurestiul atrage sediile centrale ale marilor companii,
marcile internationale si capitalul. Chiar daca orasul nu a avut o strategie clara,

toate corporatiile au avut una: ele nu pot esua in a se infiltra in tesutul urban. Initial
Bucurestiul a putut parea un magnet pentru aceste noi dezvoltari, dar din ce in ce a
devenit mai clar ca supermarketul (alimentat cu bani) este atractorul principal al
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dezvolltarii orasului: rolurile au fost evident inversate. Fenomenul este echivalent
cu ceea ce in matematicd este denumit “atractor straniu’: ceva care poate influenfa
evolutia unui sistem dinamic fara sa ii apartina; cand atractorul nu este clar definit
sau ordonat este considerat “straniu”.

Desendnd o harta cu toate aceste noi asezari si coroborindu-le cu dezvoltarea
orasului, devine clar cum crearea unor noi fluxuri si recalificarea unor zone in det-
rimental altora sunt efectele cele mai evidente. Zonele de la margine si siturile indus-
triale abandonate devin noile centre, din care orasul se poate recompune.

Acest atractor straniu reprezintd o legatura urband intre principalele infrastructuri
nationale si parte din coridorul IV pan-european. Nu afecteaza centrul orasului, care
in prezent este mai degraba congestionat si slab conectat cu aceste infrastructuri.
Principala problema este ca acest proces nu are cum sa configureze un oras organic:
doar zonele private sunt dezvoltate, iar noua lor configuratie nu influenteaza spatiile
publice, precum nici cartierele aferente. Risca sa formeze un alt strat intr-un oras
compus din diferite straturi niciodata desavarsite, detasate unele de celelalte.

Visul pietei libere cu fluxurile sale monetare a devenit o inchisoare sclipitoare unde
orasul se simte liber, nefiind cazul. Dirijuirea acestei dezvoltari uriage este grea, dar
nu ar trebui intrerupta, ci inteleasa. Rolul guvernelor, al politicienilor, al
practicienilor sau al cercetatorilor va fi sa infeleaga cum pot fi concepute spatiile
interstifiale pentru a proiecta un oras organic, in care fiecare parte sa fie dezvoltata
intr-un fel propriu pentru a nu se pierde bogatia unei astfel de complexitati urbane.

In perspectiva coridorului pan-european VII / Dundrea putem si presupunem o altd
influen{a din ce in ce mai puternicd asupra Bucurestiului. Aceasta dezvoltare uriasa
ar putea fi o rampa de lansare pentru acele parti ale orasului in care s-a investit foarte
putin. Deci ceea ce putem afirma este: da, Supermarketul este distopic. Dar trebuie
sd intelegem cum acest proces distopic ar putea genera o dezvoltare pozitiva, utopica
si organicd a intregului oras.
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Has the Marketplace been reduced to a brand?




Irina Melita

We could say that there is a takeover attempt, because it’s a hot subject, which can
casily become just a cool concept without any substance.

Especially the historic marketplaces, the beautiful ones, with a strong architectural
presence, are becoming a new type of restaurant, a mix between the two, you can
shop and also eat on the spot; which is fine, as long as the produce is truly
seasonal, the sellers are truly small farms and the relationship you can build with
them becomes close and personal.

Ultimately, what is important is how we protect what is behind the brand, even if it
IS becoming a brand.

But I think that the main idea that will save the concept of marketplace from
becoming a meaningless brand is its core identity which is totally different from
what a brand is (“A brand is a name, term, design, symbol, or other feature that
distinguishes an organization or product from its rivals in the eyes of the
customer”). The market is not a steady, clear, frozen thing that a brand usually
promises. It’s fluctuating, always changing, following the seasons, various people,
various produce, even various places.

In this you find its true and long-lasting appeal: the excitement of the discovery. It’s
like a going back to the roots kind of feeling, you don’t know what you will find,
you don’t know what will appeal to you enough to make you buy it, and therefore
what you will eat! The colors, the smells, the friendly talk...You don’t know what
will convince you, seduce you.

This is never present in a supermarket where you never stumble upon something. In
the supermarket it’s like a duty. At the market it’s your discovery.

That’s why it doesn’t even matter if it’s a brand or not.. People will always know the
difference as long as we keep the true meaning of the marketplace alive.
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Am putea spune ca exista o incercare de a prelua ideea de piata, pentru cd e un
subiect la moda, existand riscul sa devina un concept interesant fara nici un fel de
substanta reala.

In special pietele istorice, cele frumoase, cu o prezentd arhitecturald notabila devin
un nou tip de restaurant, un amestec intre cele doud, un loc unde poti sa si cumperi,
dar sa si mananci pe loc; ceea ce nu ar fi foarte grav atat timp cat produsele sunt cu
adevarat de sezon, vanzatorii chiar sunt niste mici fermieri §i relatiile pe care le poti
construi cu el devin apropiate.

Deci pana la urma e important felul in care protejam conceptul real din spatele
acestui brand, piata, chiar daca ar deveni unul la un moment dat.

Cred insd cd principala idee care de fapt impiedica conceptul de piata din a deveni
un brand fara substanta o reprezinta insasi identitatea pietei, care este total diferita
de ceea ce ar fi un brand (un brand este un nume, termen, design, simbol sau orice
alt element ce distinge o organizatie sau produs, de organizatiile sau produsele
competitoare, pentru consumatori). Ori piata nu este nici vorba ceva fix, clar,
“Inghetat” asa cum un brand chiar promite sa fie. Este fluctuantd, in continud
schimbare, urmarind anotimpurile, deci cu diferite produse, cu oameni diferiti si
chiar in locuri diferite uneori.

Aceasta este seductia adevarata a pietei: bucuria descoperirii. E un fel de sentiment
de intoarcere la origini, in care nu §tii ce o sa gasesti, nu stii ce o sa-ti placa atat de
tare incét sa cumperi si deci, nici nu stii exact ce o sa mananci! Culorile, mirosurile,
discutiile cu oamenil....nu $tii ce te va convinge, ce te va seduce.

Acest sentiment nu e aproape niciodata prezent cand mergi la un supermarket, unde
nu “dai peste ceva” niciodata. La supermarket e un fel de indeplinire a unei datorii
zilnice, pe cand la piata e o descoperire.

De aceea nu conteaza prea tare daca se incearca aceasta preluare, pentru ca vom face

intotdeauna diferenta, atat timp cat caracteristicile esentiale ale pietelor vor
supravietul.
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[s the marketplace just an infrastructure?
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Matthew Skjonsberg

The question is loaded — on one hand, it seems dismissive of infrastructure, ‘just’ in
the sense of ‘only’ being to minimize, and on the other it suggests the possibility that
anything should have a singular purpose. It is true that ‘infrastructure’ has largely
been regarded by urbanists in a manner consistent with a tendency towards
colonialism — in which rural settlements are regarded as ‘hinterlands’ and rural
inhabitants as ‘peasants’ — resulting in problematic projects like Addis Ababa’s truly
mono-functional east-west highway, linking sites of resource extraction with ‘the
marketplace” while creating a barrier that ruthlessly bisects every community in
between. Lacking even rudimentary pedestrian crossings, one witnesses
grandmothers, children, and everyone else dangerously climbing over highway
barriers and dodging traffic just to cross the heavily trafficked 8 lane commercial
route.

Contrary to this, I believe ‘infrastructure’ is necessarily multifunctional, and I have
come to see it as comprised of a dual rural urban network consisting of ‘natural
patterns’ and ‘cultural patterns’ — the geometry of which is contextually derived,
natural patterns being given precedence. (see illustration above) The role of the
marketplace, and of infrastructure generally, can be characterized as broadly serving
‘communication’ — of which ‘commerce’ is just one special type. Clearly market-
places collectively are but one of many infrastructural elements that cohere within
this overall dual network. In this way marketplaces, playgrounds, schools, and cul-
tural institutions are often found clustered together along pedestrian and

bicycle circuits within continuous park systems as civic design'.

The premise that infrastructure serves communication is consistent with
historic interpretations. When asked at the end of his life about worthwhile
community initiatives, Frank Lloyd Wright advised founding ‘little papers’ and
‘little forums’ allowing neighborhood communities to take a hand in their own
destiny. Marketplaces further those civic exchanges, too.
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Intrebarea este problematici: pe de-o parte, pare sd diminueze importanta infrastruc-
turii, iar pe de alta parte se sugereaza posibilitatea ca o entitate are un scop unic. Este
adevarat cd infrastructura a fost inteleasa de urbanisti in contextul colonialismului

— pentru care asezarile rurale erau tinuturi incd nedezvoltate, iar locuitorii doar tarani
— rezultand proiecte problematice precum mono-functionala autostrada est-vest din
Addis Abeba, care leaga situri de exploatare a resurselor cu piata si provocand astfel
o0 bariera care taie fara mila toate comunitatile pe care le parcurge. Lipsindu-i pana si
banalele traversari pietonale, aici pot fi vazuti chiar si bunici ori copii in mod peric-
ulos catarandu-se pe barierele autostrazii si ferindu-se de masinile din trafic pentru a
traversa cele opt benzi de rute comerciale.

Dimpotriva, cred cd infrastructura este in mod necesar multifunctionald si am ajuns
sd o inteleg ca facand parte dintr-o retea urbana duala continand structuri naturale si
culturale; geometria acestei retele este puternic influentata de context, iar structurilor
naturale acordanduli-se prioritate. (v.ilustratia de mai sus) Rolul pietei — si al infra-
structurii in general, poate fi caracterizat drept deservind comunicarea — comertul
fiind doar o categorie particulard a acesteia. Cu siguranta ca ansamblul pietelor este
doar o unitate din multe elemente infrastructurale care constituie aceasta comprehen-
sivd retea duald. In acest sens pietele, locurile de joaca, scolile si institutiile culturale
se regasesc adesea adunate de-a lungul circuitelor pietonale si de biciclete in interio-
rul unor sisteme de continuitati de parcuri si care astfel stau sub semnul unui design
civic. !

Premiza cd infrastructura deserveste comunicarea este in acord cu interpretarile
istorice. Cand a fost intrebat la sfarsitul vietii despre pertinenta initiativelor comuni-
tare, Frank Lloyd Wright a recomandat infiintarea micilor ziare si a micilor foru-
muri care sd permita comunitatilor s isi ia in maini destinul. Pietele, de asemenea,
consolideaza aceste schimburi civice.

"While motorized transportation, utility corridors and post-colonial economic
interests are historically championed by urban design.

! In timp ce transportul motorizat, coridoarele utilitare si interesele economice
post-coloniale sunt istoric asumate drept design urban.

This response makes reference to Matthew’s recent essay, Do It Yourself: From
Individual Sovereignty to Civic Design, written in the context of the exhibition
Unpacking the Archives: Frank Lloyd Wright at 150, for which he was a guest
curator: https://infoscience.epfl.ch/record/226638

Acest raspuns face referire la ultimul eseu al lui Matthew, Do It Yourself: From Indi-
vidual Sovereignty to Civic Design, care a aparut in contextul vernisajului Unpack-
ing the Archives: Frank Lloyd Wright at 150 pentru care a fost curator invitat https.//
infoscience.epfi.ch/record/226638
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DELALNAY TRIANGLLATIEN VORONOI DAGRAN BELAUNAY AND VORGNGI
NATURAL CULTURAL DUAL NETWORK
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Who’d benefit from the survival of the supermarket?
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Ilinca Macarie

I will deliberately misinterpret the question, by exchanging “who” by “what”

The local economy will benefit. Local producers and service providers will sell their
goods in reachable distance and traceable manner directly to the consumer.

The local gastronomic culture and culture in general will benefit. The surrounding of
a good marketplace is a good soil for restaurants and gastronomic providers. Quality
products and food-knowledge are the main ingredients for a gastronomic revival,
especially nowadays when food becomes more and more part of a trendy and
cultivated lifestyle.

The environment will benefit. It’s obvious: eating locally protects small farms,
and this prevents the developing of industrial and commercial land-use. All the
environmental damage caused by food transportation on long distances is avoided.
The awareness provided by local farming encourages the farmers to turn organic,
avoiding pesticides and implementing systems that are less resource intensive than
commercial agriculture

The local tourism will benefit. Farmers markets have a high potential of becoming
touristic attractions. Not only the food tourist, but also the average visitor wants to
explore local customs and products.

The health will benefit. - Well, eating fresh fruits and vegetables is proven to be
healthy.

The animal welfare will benefit. Local small organic meat, egg and dairy producers
lead to less industrial animal farming and fewer animals transported in horrid

conditions over long distances.

The social life will benefit. I do not know many other more pleasant activities, than
strolling with family or friends over a local market.

The education will benefit. Children will learn about eating healthy, about food
production and about taste and food-culture.

So, concluding, almost every living creature will benefit.
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In mod deliberat voi reinterpreta intrebarea, inlocuind “cine” cu “ce”’,

Economia locala ar beneficia. Producatori locali si furnizori de servicii si-ar vinde
produsele Ia o distanta accesibila si intr-o maniera lesnicioasa direct catre
consumator.

Cultura gastronomicd locald si cultura in general ar beneficia. Invecinarea cu o piatd
buna este un teren fertil pentru restaurante si furnizori de sevicii conexe. Produse de
calitate si o cunoastere a alimentatiei sunt ingrediente principale pentru o reinviere
gastronomicd, mai ales astazi cand mancarea ia din ce in ce mai mult parte la un stil
de viafd actual si cultivat.

Mediul in genere ar beneficia. Este evident: a manca produse locale protejeaza
micile ferme, asta prevenind dezvoltarea industrializata si comerciala a terenurilor.
Toate daunele aduse mediului prin transportul alimentelor ar fi evitate. Constientiza-
rea privitoare la agricultura locala ar incuraja fermierii sa cultive organic, evitand
pesticidele prin implementarea unor sisteme care sa consume resurse mai pufin
intensiv decat agricultura comerciala.

Turismul ar beneficia. Piefele pentru fermieri au un mare potential spre a deveni
atractii turistice. Nu numai pentru turismul culinar, cat si pentru vizitatorul simplu

care vrea sa exploreze obiceiurile si produsele locale.

Sanatatea ar beneficia. Ei bine, consumul de fructe si legume proaspete este
demonstrat cd este benefic sanatatii.

Animalele ar beneficia. Producatorii locali de carne organica, oud sau lactate conduc
spre o diminuare a zootehniei industriale si o reducere a transportului pe mari

distante in conditii oribile.

Viata sociala ar beneficia. Nu cunosc multe activitati mai placute decat plimbarea cu
familia sau prietenii printr-o piata locala.

Educatia ar beneficia. Copiii ar invata despre mancarea sanatoasa, despre producerea
alimentelor, despre gust si cultura culinara.

Asadar, aproape orice vietate ar beneficia.
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Is the (super)market (post)ymodern?
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Emil Burbea

Just for better understanding I shall rephrase: Is the market Super and the Modernity
done?

The market is Super, as you have seen in the Mazzocchioo #3 issue. As many
contributors have pointed out, it contains a strange mixture between function and
beauty, mind and body, need and desire or between present and history. It pre-existed
from ancient times, but we can only test its modern infrastructures spread throughout
Bucharest’s urban structure, as sensorial and social condensers as well.

On the other hand, I understand that Modernity — the use and glory of Rationality
throughout the world — has shifted its course at its own expense. As Ford invented
the standardized production line, the Overproduction Crisis (1929-33) restructured
the world: the focus transferred from the production techniques to the buyers needs
as Marketing had appeared. Consequently, a kind of gap developed between the
product itself (noumen) and its commercial appearance. The world itself became a
universal spectacle, a formal play among these thin surfaces that comes to structure
social relations too as Guy Debord or Jean Baudrillard have pointed out.

Probably the Supermarket is one of the authentic offspring’s of this Society of the
Spectacle®, together with the Shopping Mall, as both values commercial appear-
ance, shining and glittering to tease the buyers’ lust instead of provoking genuine ex-
periences or human interactions. Even if Modernity has not ended its course, for we
are not ready to give up to Rationality, it seems that the Marketplace was abandoned

as just a historical form, not being able to tackle social relations anymore.
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Pentru o mai buna intelegere incerc sa reformulez: este piata Super si Modernitatea
incheiata?

Piata este Super, asa cum ati putut urmari numarul 3 din Mazzocchioo. Asa cum
multi contributori au aratat, aceasta contine un ciudat mix intre functiune si fiu-
musete, intre minte §i corp, nevoi si dorinfe sau intre diferitele etape istorice. Piata a
preexistat inca din antichitate, desi noi putem sa ii experimentam doar infrastructu-
rile moderne presarate in structura urband a Bucurestiului, in rolul de condensatoare
senzoriale si sociale deopotriva.

Pe de cealalta parte, trebuie ca Modernitatea — folosirea si glorificarea Ratiunii in
fata lumii — si-a schimbat cursul pe proprie cheltuiala. Dupa ce Ford a inventat ban-
da de productie standardizata, Criza de Supraproductie (1929-33) a schimbat lumea:
accentul a fost transterat de la tehnicile de productie la nevoile cumparatorului,

data fiind aparitia Marketing-ului. In consecint4, un anume clivaj s-a dezvoltat intre
produsul propriu-zis (numen) si imaginea sa comerciald. Lumea intreaga a deve-
nit un spectacol universal, un joc formal intre aceste suprafete inconsistente care,
deopotriva, au ajuns sa structureze relatiile sociale dupa cum Guy Debord sau Jean
Baudrillard ne-au aratat.

Probabil ca Supermarketul este una dintre progeniturile autentice ale acestei Soci-
etafi a Spectacolului® dimpreund cu promenada comerciala a Mall-ului, dat fiind
cd acestea glorifica imaginea comerciala, stralucitoare si scanteietoare pentru a afafa
poftele cumparatorilor mai degraba decat pentru a provoca experiente ingenue sau
interactiuni umane. Chiar daca Modernitatea nu si-a incheiat cursul, doar si pentru
ca nu avem cum sa renuntam la Ratiune, pare ca piata a fost abandonata drept o
simpla forma istorica, nefiind capabila sa mai angreneze relatii sociale.

'Guy Debord — La société du spectacle, Paris: Buchet-Chastel 1967

2Jean Baudrillard — La Société de consommation, Paris: idées/Gallimard, 1970
IGuy Debord — Societatea Spectacolului, Paris: Buchet-Chastel 1967

“Jean Baudrillard — Socretatea de consum, Paris. idées/Gallimard, 1970
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CONTRIBUTORS:

MARIUS CHIVU

Writer, translator and literary chronicler. He debuted with the volume of poetry
Vantureasa de plastic (Brumar Publishing House, 2012 / La ventoliere en plastique,
translated by Fanny Chartres, Editions M.E.O., 2015, debut prize awarded by USR
and by the Cultural Observatory magazine). He published the travel journal Three
weeks in the Himalayas (Humanitas Publishing House, 2012/1414), the book of
interviews What the Author Wanted to Say (Polirom Publishing House, 2013) and
short prose volume End of Season (Polirom Publishing House, 2014). Since 2005 he
is editor of the magazine Dilema veche, where he holds the literary chronicle, ELLE
journalist, publisher of the quarterly journal of short prose locan (alongside Florin
Taru and Cristian Teodorescu), as well as the producer of All You Can Read from
Radio Seven (103.4 FM or online at www.7radio.ro).

CHRISTIAN BEROS

Christian Beros is a Chilean Architect. He graduated from FAU, Universidad de
Chile in 2001, and later continue Master in Science studies in London, at The
Bartlett, University College London in 2006. During the following years he worked
for Space Syntax Ltd. in London, Bucharest and Santiago de Chile, being part of an
international team with projects through the UK, Europe and Asia.

Christian’s field of work ranges between Architecture, Urban Design and Landscape
Architecture, focusing in the relation between society and space and the way in
which buildings and spaces can modify human behavior and interaction. His main
research field has been wayfinding, spatial cognition, and strategic design. Now-
adays he focuses in his own studio Beros-Abdul Architects, based in Bucharest,
Romania (www.berosabdul.ro).

STEFAN VIANU

He was born in 1963. He is a doctor of philosophy at the University of Geneva with
a thesis coordinated by Professor Alain de Libera. He published articles in foreign
journals (Revue de Theologie et de Philosophie) and Romanian (Philosophy
Magazine, 21st Century, Ideas in Dialogue, Arhitectura, Arhitext, Revue Roumaine
de Philosophie) and two philosophy books (The Metaphysics of Spirit from Aristotle
to Hegel, Humanitas p.h., 2005; Existence and Idea, Eikon p.h., 2016). Currently he
teaches philosophy and aesthetics at the ,,Jon Mincu® University of Architecture in
Bucharest.

LUIGI PINTACUDA
Luigi Pintacuda has graduated at the Architecture School of Palermo and he
achieved his PhD at Venice [IUAV. He is RIBA Chartered Architect and member of
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the council of the Liverpool Architectural Society.

He has been involved in various workshops, classes and cultural events in different
places, among which: Liverpool, Bucharest, Stuttgart, Venice, Palermo and Milan.
He was the winner of the “Essay Contest - East Centric Triennale” (Bucarest, 2013)
and finalist at “Concorso Giovani Critici - Architects meet in Fuoribiennale” (Venice
2014).

His design and research activity is focused on: architecture and art, conceptual ar-
chitecture and urban design. He achieved prizes and invitation to expose his projects
across Europe.

IRINA MELITA

Irina Melita studied architecture at the “Ion Mincu” University of Architecture and
Urbanism in Bucharest between 1998 and 2004, followed by a Master’s Degree in
“Integrate Urban Planning™ in the same institution. She taught at the University, 1st
year architecture studio, for four years. During the studies she had a one year Eras-
mus scholarship in Toulouse and several internships and collaborations in Geneva,
Paris and Lausanne. She has acted as a teaching guest at Ecole Polytechnique Feder-
ale de Lausanne, Switzerland in 2014. Irina worked since 2004 in several
partnerships, until she founded POSTER, together with Stefan Simion, in 2007.
www.theposter.ro

MATTHEW SKJONSBERG

Matthew Skjonsberg, architect and urban designer, recently concluded his doctoral
dissertation ‘A New Look at Civic Design: Park Systems in America’ at the Swiss
Federal Institute of Technology-Lausanne (EPFL), where he is a founding member
of the Laboratory of Urbanism (LAB-U) - a new academic chair directed by Prof.
Paola Vigano and Dr. Elena Cogato Lanza. He previously studied at Taliesin, the
Frank Lloyd Wright School of Architecture, and at ETH-Zurich. He founded collab
architecture in 2001, and from 2007-2012 he was a project leader at West 8 in New
York and Rotterdam. He was recently a guest curator at the Museum of Modern
Art (New York) for the exhibition Frank Lloyd Wright: Unpacking the Archives
(June-October 2017), and was a contributing researcher to Towards an Open City:
The Quito Papers and the New Urban Agenda (Sassen, Sennett et. al. 2017) for the
United Nations-Habitat III. He is currently curating the exhibition Park Systems:
From Lausanne to Los Angeles at Archizoom (EPFL). collabarchitecture.com /
skjonsberg.tumblr.com

ILINCA MACARIE

Ilinca Macarie was born in Bucharest, where she began studying architecture at the
University of Architecture and Urbanism Ion Mincu. In 1989 she moved to Cologne,
where she graduated in architecture at the Architecture Highschool Cologne (FH
KolIn). Following, she studied in Frankfurt at the State University of Art, Staedel-
schule (“Staatliche Hochschule fiir Bildende Kunst”), department of conceptual
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architecture, and graduated with the degree of “Master of Arts” (Advanced Architec-
tural Design), Diploma of the State University of Creative Art, Frankfurt am Main,
class of Enric Miralles, Peter Cook, Mark Wigley, Cecil Balmond.

Immediately after graduation she started her career as an independent architect,
participating in competitions of architecture and urbanism, and shortly after she
started her academic career in higher education, in parallel with the independent
architecture activity. From 2000 to 2005 she worked as a teaching assistant and
lecturer at the Technical University of Darmstadt at the architecture department of
design and building technology of Prof. KH Petzinka. Until 2006 the office was
based in Frankfurt, then moved to Bucharest. She continued for a brief period her
academic work at the University of Architecture and Urbanism “lon Mincu” in
Bucharest.

In addition to her professional career, but in close cooperation with it, Ilinca is active
in civil society. She advocates a change in the strategies and the mindset of urban
solutions, she promotes the democratization of urban space, and the protection of
cultural and architectural values as well as their integration in urban development.
From 2016 Ilinca is active in politics, being a founding member of the party USB,
later USR (Save Romania Union) and has been elected as local counselor in the
Council of the District 1 City hall in Bucharest.

EMIL BURBEA

Emil Burbea-Milescu is a practising architect, senior partener at Republic of
Architects. In the last ten years he enjoyed beeing invited as teaching
assistant at UAUIM. In both postures, he promotes the necessity of a
permanent negociation between the public and private interests in order to
find the right configuration of the built environment. His phd thesis was
inspired by the “Heterotopia” of Michel Foucault — a practical tool to infilt
rate or detour the mainstream power authority, hoping to find new and
candid human interactions.
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CONTRIBUITORI:

MARIUS CHIVU

Scriitor, traducator §i cronicar literar. A debutat cu volumul de poezie Vintureasa
de plastic (Editura Brumar, 2012 / La ventoliere en plastique, traduit par Fanny
Chartres, Editions M.E.O., 2015; premiile pentru debut al USR si al revistei Obser-
vator cultural). A publicat jurnalul de célatorie Trei saptamani in Himalaya (Editura
Humanitas, 2012/ 2014), cartea de interviuri Ce-a vrut sa spuna autorul (Editura
Polirom, 2013) si volumul de proza scurta Sfarsit de sezon (Editura Polirom, 2014).
Din 2005 este redactor-editor al revistei Dilema veche, unde tine cronica literara,
editorialist al revistei ELLE, editor al revistei trimestriale de proza scurta iocan
(alaturi de Florin laru si Cristian Teodorescu), precum si realizatorul emisiunii All
You Can Read de la Radio Seven (103,4 FM sau online la www. 7radio.ro).

CHRISTIAN BEROS

Christian Beros este arhitect cilian. A absolvit in 2001 Facultatea de Arhitectura si
Urbanism, Universidad de Chile, continuand cu studiile tip master in Londra la The
Bartlett University College pana in 2006. Anii urmatori a lucrat la Space Syntax Ltd.
in Londra, Bucuresti si Santiago de Chile, fiind parte a unor echipe internationale cu
proiecte in Marea Britanie, Europa sau Asia.

Domeniile sale de activitate vizeaza arhitectura, designul urban §i peisagistica, con-
centrandu-se pe relatia dintre spatiu si societate si a modalitatilor prin care cladiriile
sau spatiile pot modifica comportamentul si interactiunile umane. Interesul sau
principal tine de orientare, cognitie spatiald si design strategic. In prezent isi
desfasoara activitatea in propriul birou: Beros-Abdul Architects (Www.berosabdul.
10).

STEFAN VIANU

S-a nascut in 1963. Este doctor in filozofie al Universitatii din Geneva, cu o teza
coordonata de prof. Alain de Libera. A publicat articole in reviste straine (Revue de
Theologie et de Philosophie) si romanesti (Revista de filozofie, Secolul 21, Idei in
dialog, Arhitectura, Arhitext, Revue Roumaine de Philosophie) si doua carti de
filozofie (Metafizica Spiritului de la Aristotel la Hegel, ed. Humanitas, 2005 ;
Existenta si Idee, ed. Eikon, 2016). In prezent preda filozofia si estetica la
Universitatea de Arhitectura ,,lon Mincu® din Bucuresti.

LUIGI PINTACUDA

Luigi Pintacuda a terminat Scoala de Arhitectura Palermo si si-a sustinut teza de
doctorat la IUAV, Venetia. Este arhitect recunoscut de RIBA si membru al consiliului
Societatii de Arhitectura Liverpool [Liverpool Architectural Society].

A fost implicat in nenumarate workshop-uri, ateliere si evenimente culturale in
diverse locuri, printre care: Liverpool, Bucuresti, Stuttgart, Venetia, Palermo sau

91



Milano. A céstigat concursul de eseuri din cadrul Trienalei de Arhitectura East
Centric (Bucuresti 2013) si a fost finalist al concursului de tineri critici de arhitectura
— Architects meet in Fuoribiennale (Venetia 2014).

Activitatile sale de design sau cercetare sunt indreptate spre arhitectura si arta,
arhitectura conceptuala sau urbanism. A primit premii i invitafii de a-si expune
proiectele in toata Europa.

IRINA MELITA

Irina Melita a studiat arhitectura la Universitatea de Arhitectura si Urbanism ,,lon
Mincu”, Bucuresti, intre 1998-2004, ulterior urmand si cursurile masterului ,,Proiec-
tare urbana integrata integrata” in aceeasi institutie. A predat timp de 4 ani pentru
anul I in cadrul UAUIM. In timpul studiilor a beneficiat de o bursd Erasmus Ia
Toulouse si alte internship-uri sau colaborari in Geneva, Paris sau Lausanne. A
predat ca invitat la EPFL [Ecole Polytechnique Federale de Lausanne], in 2014.
Irina a lucrat din 2004 in diferite forme de parteneriat, pana cand a fondat POSTER
impreund cu Stefan Simion in 2007. www.theposter.ro

MATTHEW SKJONSBERG

Matthew Skjonsberg, architect si urbanist, si-a sustinut de curand teza de doctorat
“O noua perspectiva asupra proiectarii urbane: sisteme de spatii verzi in America” la
EPFL (Institutul Federal de Tehnologie din Lausanne, Elvetia), unde este si memb-
ru fondator al laboratorului de urbanism LAB-U — o noua catedra condusa de prof.
Paola Vigano si dr. Elena Cogato Lanza. Inainte de asta a a studiat la Taliesin
(Scoala de Arhitectura Frank Lloyd Wright) si la ETH-Zurich. A fondat in 2001
‘collab architecture’, iar intre 2007 si 2012 a fost sef de proiect in cadrul West 8, la
New York si Rotterdam. De curand a fost curator invitat la MoMA (Muzeul de Arta
Moderna, New York) pentru expozitia “Frank Lioyd Wright: Despachetarea ar-
hivelor” (iunie-octombrie 2017) si a contribuit la cercetarea “Inspre un oras deschis:
Caietele Quito si Noua Agenda Urbana” (Sennett Sassen et. al. 2017) pentru
Natiunile Unite — Habitat IIl. In present este curator al expozitiei “Sisteme de spatii
verzi: De la Lausanne la Los Angeles” in cadrul Archizoom (EPFL).
collabarchitecture.com / skjonsberg.tumblir.com

ILINCA MACARIE

Ilinca Macarie s-a nascut in Bucuresti, unde a inceput studiul arhitecturii la Univer-
sitatea de Arhitectura si Urbanism “Ion Mincu”. In 1989 s-a mutat in KéIn, unde si-a
definitivat studiile la Colegiul de Arhitectura din Kéin (FH KéIn). Mai apoi a studiat
la departamentul de teorie al Universitatii de Arte din Frankfurt Staedelschule (“Sta-
atliche Hochschule fiir Bildende Kunst”), obtinand diploma de “Maestru al Artelor”
(proiectare arhitectura avansata) la State University of Creative Art, Frankfurt am
Main, clasa Enric Miralles, Peter Cook, Mark Wigley, Cecil Balmond.

Imediat dupa absolvire si-a inceput cariera ca architect independent, participand la
concursuri de arhitectura si urbanism, la scurt timp dupd incepandu-si in paralel si
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Cariera academica. Din 2000 in 2005 a fost asistent universitar si lector la Universi-
tatea Tehnica din Darmstadt, in cadrul departamentului de proiectare si tehnologia-
constructiilor condus de Prof. KH Petzinka. Pana in 2006 a avut biroul de proiectare
in Frankfurt, ulterior intorcandu-se in Bucuresti. O scurta perioada a fost colaborator
al Universitatii de Arhitecturd si Urbanism “lon Mincu”, Bucuresti.

Suplimentar fata de cariera profesionala, dar intr-o stransa legatura, Ilinca este
activa in societatea civila. Ea pledeaza pentru o schimbare in strategiile si viziunile
proiectelor urbane, promoveaza democratizarea spatiului public si protectia valorilor
culturale si arhitecturale, precum §i integrarea acestora in dezvoltarea urbana. Din
2016 Ilinca activeaza in politica, fiind membru fondator al partidului USB, devenit
mai apoi USR (Uniunea Salvati Romania) si fiind votata consilier local in Consiliul
Sectorului 1, Bucuresti.

EMIL BURBEA

Emil Burbea-Milescu practica arhitectura ca partener in cadrul Republic of
Architects. In ultimii zece ani s-a bucurat s fie invitat asistent universitar in
UAUIM. In ambele posturi, promoveazd necesitatea unei permanente negocieri intre
interesele publice si private pentru a gasi o justa configuratie a mediului constru-

it. Teza sa de doctorat a tost inspirata de “heterotopia” lui Michel Foucault — un
instrument practic pentru infiltrarea sau deturnarea puterii autoritare, in speranfa de a
regasi noi tipuri de interactiune umana.
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